
Your Amazon Checklist! 
 

### Optimize for Click-Through Rate (CTR) 
- [ ] Use high-quality product renders and lifestyle images 
- [ ] Create a compelling, keyword-rich title 
- [ ] Aim for a high number of positive reviews 

- [ ] Display Amazon badges (e.g., "Amazon's Choice", "Best Seller") 
- [ ] Offer competitive pricing 
- [ ] Use all available image slots 
 

### Optimize for Conversion Rate 
- [ ] Develop strong product branding 
- [ ] Offer product variations (e.g., colors, sizes, multi-packs) 
- [ ] Write clear, benefit-focused bullet points 
- [ ] Create an A+ Content page (if eligible) 

- [ ] Optimize product description for mobile viewing 
- [ ] Encourage and manage customer reviews actively 
- [ ] Use Fulfillment by Amazon (FBA) for Prime eligibility 
 

### Reviews and Ratings 
- [ ] Aim for a minimum of 4.2-star rating (preferably 4.5+) 
- [ ] Encourage recent, positive reviews 
- [ ] Respond to negative reviews professionally 

- [ ] Monitor review velocity (aim for consistent, recent reviews) 
 
### Pricing and Promotions 
- [ ] Price competitively, but don't always aim for the lowest price 
- [ ] Consider using Sponsored Products ads 

- [ ] Experiment with different promotional strategies (e.g., coupons, Lightning Deals) 
 
### Additional Factors 
- [ ] Maintain healthy inventory levels 

- [ ] Optimize for relevant keywords in title, bullets, and description 
- [ ] Drive external traffic to your Amazon listing 
- [ ] Focus on building sales velocity, especially for new products 
- [ ] Aim for a high seller feedback score 

 


